
Twitter
Establishing useful interactions with LAI members and followers

Twitter activity for November 2015 to January 2016. 

Facebook

Posts on Facebook regularly reach 250 to 500 people. If the post is about a job opportunity it often 

reaches far more people, as they are commented on and shared, achieving a wider reach. 

Facebook posts can be seen by more than just the 700+ people who “like” the Facebook Page, making 

this a useful way to communicate with a large number of LAI members, without using paid advertising.

LAI Social Media Officer

In line with the LAI's Communication Strategy, 
the role of Social Media Officer was 
introduced in 2015 to manage the LAI's social 
media platforms

Third Space
Home is said to be the first space, and work 
the second. The Third Space was originally 
conceptualized as a place that brought 
communities together, neighbourhood centres 
or local coffee houses. The idea of a virtual 
Third Space has become increasingly popular 
since the growth of the internet. Social Media 
cultivates a sense of community within a Third 
Space beyond physical or locational 
boundaries. 

Some of the most popular posts on Facebook 
and Twitter are about job opportunities. 
However, requests for information, events and 
awards all receive lots of interactions. 

Shona Thoma, Social Media Officer, Library Association of Ireland

An unquiet organisation: 
New conversations and louder spaces for the Library Association of Ireland. 

A snapshot of Social Media as a platform for online networking.

LinkedIn

LAI Event: Developing as a Professional
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The Library Association of Ireland 

LinkedIn Group provides an 

alternative space for online 

discussions and sharing 

upcoming projects Irish librarians 

are planning.


